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FAMILIESUSASY

THE VOICE FOR HEALTH CARE CONSUMERS

Make Your Voice Heard:
Enrollment Assisters in
Public Policy



Families USA: the voice for health care consumers

214 Achieving equity in access to high-quality health care makes healthier,
Famllles US'A' WOI‘](S hard to safer, and stronger communities.
achieve high-quality,
comprehensive, an ‘affordable
health care for all Americans.

We deserve a health care system that works for everyone.

Since the passage of the Affordable Care Act, our country has made great
strides in making health coverage affordable, comprehensive, and available to
those who need it—including individuals and working families who were
vulnerable to gaps in the health care system.

A Healthcare Affordability

A Dental/Oral Health

Through the health insurance marketplaces and consumer protections, Getting Americans enrolled in health coverage is critical for a good health
health coverage is now available to those who didn’t have it before. care system.

Health Equity

FamiliesUSA.org FAM “.lESUSﬂ




You Give Consumers a Voice!

In OE3, 5,000 assister programs helped
5.3 million consumers
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Your Unigue Perspective

Public Officials

Assisters

Cconsumers

FAMILIESUSA



What 0s

[} www.merriam-webster.com/dictionary/advocate

SINCE 1828 MENU=—

‘advocate -

noun | ad-vo-cate | \'ad-ve-kat, - kat\

Popularity: Top 1% of lookups

Simple Definition of aAbvocaTte
: a person who argues for or supports a cause or policy

: a person who works for a cause or group

: a person who argues for the cause of another person in a court of law

Examples: ADVOCATE in a sentence v Editor’s note: Did You Know? w Tip: Synonym guide

Full Definition of AbvocATe

1 : one that pleads the cause of another; specifically : one that pleads the cause of another
before a tribunal or judicial court

2 : one that defends or maintains a cause or proposal .

3 : one that supports or promotes the interests of another "'
FamiliesUS. FAMILIESUSA



What is Advocacy?

FamiliesUSA.org

Research

Policy-
maker Advocacy
education

Media
outreach

Coalition

building
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Can Assisters Advocate?

A Public Policy =

\ ‘ A Advocacy =

y

— APublic Education

O
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How Many Hats Do You Wear?

Conduct PU blic education activities to raise awareness of the availability of
qualified health plans

Distribute Impartial information about enroliment in qualified health
plans and the availability of premium tax credits

Facilitate enrollment in qualified health plans, Medicaid, & CHIP.

Provide referrals to health insurance consumer assistance or ombudsman, or
any other appropriate state agencies, for any enrollee with a grievance, complaint,
or question regarding their health plan

Provide information in a manner that is culturally and linguistically
appropriate to the needs of the population served by the Exchange

L\ /7
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We All Wear Many Hats

Eligibility worker

Outreach
specialist

— Event planner
.. N\~ Therapist

= Health insurance
advisor

—w Care coordinator

FamiliesUSA.org

14



What Balance Makes Sense for You?

Public
Education

Direct
Assistance

FamiliesUSA .org FAMILIESUSA



Assisters are Advocates!

: Federal State

AcCannot endorse a AFederal AMany states have
specific candidate restrictions on restrictions on
ALimited in ability lobbying assister activities

to promote

specific ASome advocacy

legislation falls within scope
AFocus on the of grant duties

Issue

ogo
CAN DO ADVOCACY vy
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Together We Educate & Inform Policy
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the Hill with Media
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Commenting -
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How Can You Engage?

-
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Steps to Get There

(-’/fﬁ |
CMS

CENTERS FOR MEDICARE & MEDICAID SERVICES

Identify Pinpoint Develop Practice

your your your your
ISsue audience message delivery

FamiliesUSA.org FAMILIESUSA



Who to Engage?

U.S. Department
of Health and
Human Services

State Advocacy
Organizations

FamiliesUSA.org

State Primary
Care
Association

National
Advocacy
Organizations

Medicaid
Agency

Insurance
Company or
MCO

Elected Officials
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Examples of State Levers

State Medicaid Agency

State Department of Insurance

State Legislators

State-Based Marketplace

FAMILIESUSA



Examples of National and Federal Levers

HHS Regional Office
HRSA Regional Office
Consumer Support Group

Centers for Medicare and Medicaid Services

Congressional Representation
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Once a Law: Rulemaking Process

CENTERS FOR MEDICARE & MEDICAID SERVICES

Agencies
Issue

Public
comment Final rule

d
PTOPOSE period

rule

O
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Policy Priorities

s ASsister funding, training, and resources

I mprove the Marketplace application and call
center

I Encourage the adoption of streamlined
enroliment

Medicaid expansion to eliminate coverage

gap

=l CoOverage affordability
o%e
0\ /
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Another Example

Department of Health and Human Sendces

Af-mmmmmm 263 Incustrial Boulevars
London, Kantucky 20730-0001

Julia Smith [di'bﬂ]
[insert addre=ss]

Application Date: [date]
Application |D: 129506540

Imipartant: Your Eligibility Results for Health Insurance Marketplace coversge

'We reviewed your application to see if you n pet health coverage throwgh the Marketplace snd help paying
for coverage and heaith services through:

= A premium tsx credit that can be used right away to kower your monthly premium costs

= Health plans that lower your out-of-pocket costs

= [State Medicid name] (Medicaid) and [stzte CHIP name] (Children's Health Insurance Program [CHIP)).
which zre joint federzl and state prozrams that help with medicl costs for people with limited income
or specizl health care needs

Sawe this notice. It includes information about important Marketplace deadlines that may affect your eligibility
for coverage, your costs, and your next steps.

Your Eligibility Results

Review the table below for the results of your spplication.

Family memberiz) Results Nt stepe

Julia Smith & Can chense i bealth plas with lowe # Choose s haalth plan ssd maks fidl senth's
. and deductibiles 05

0%
1\ /7
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Strategies to Engage

Story-
banking

FamiliesUSA .org FAMILIESUSA



Story Bank Toolkit
@ Creating a plan

@ Building infrastructure

Collecting stories
@ Developing stories
@ Disseminating stories
0%

b\ A
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Ways to Highlight Stories

Wone h
s it
events

Earned Media

FAMILIESUSA



Advocacy Works!

March 23, 2015

Bipartisan House Package a Crucial Step
Forward for Children’s Health

Bill Extends Nearly Two-Decade-Old CHIP Program That Has Helped Cut Children’s Uninsured Rate
by More than Half

Washington, D.C.—Bipartisan leaders in the U.S. House of Representatives announced Friday the introduction
of a bill to fund the Children’s Health Insurance Program (CHIP) for another two years. Families USA has
supported CHIP since it was first developed in 1997 and worked to extend and strengthen the program ever since,
recently writing to Congressional leaders in support of the package that is now being introduced. (Visit our CHIP
resource center.)

Following is the statement of Ron Pollack, Executive Director of Families USA:

“The bipartisan introduction of legislation extending CHIP funding is
largely to CHIP, the uninsured rate among children has been cut by The House

funding extension is essential so we don’t move backwards from thig .
overwhelmingly
passed a clean,
“It is critically important for Congress to act swiftly. While funding fo b i pa rtlsa n
September 30, governors and state legislatures need funding certai H
their own CHIP-related budget deliberations, which are already well eXte '_1 sion Of C_ |-,l l p
“Since its inception nearly two decades ago, CHIP has delivered need fP nd ' ng > Now lt S
children, and today’s action is important progress in making sure th t' me for the senate
would have preferred a four-year extension, the House bill has our fi -
to follow suit.

“Bipartisan House leaders should be congratulated for coming toget
forward. The health care of at least 8 million children hinges on this

#ExtendCHIP o wiBBmiliesUsh ors Q8
%
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As an Enrollment
Assister, can you...?




As an enrollment assister, can
you reach out to an elected
representative during work

hours and tell them to vote a

certain way, for a specific bill?

1\ /7
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As an enrollment assister, can
you reach out to an elected
representative during your

own time and tell them to vote

a certain way, for a specific bill?

1\ /7
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FamiliesUSA.org

As an enrollment assister, can you
reach out to an elected
representative and share your
experience about your position
and discuss the importance of an
Issue?

1\ /7
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Public Policy Toolkit

HOW DOES A HEALTH CARE
IDEA BECOME A LAW?

These are the steps that nearly every bill

takes on its journey to the President’s desk
‘ ‘ ‘ . ) : ‘ \
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Families USA produced the Public Policy Toolkit for Enrollment Assisters to give assisters an bills related I
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Sign up for the Network

x \Weekly
Newsletter

X Monthly
Webinars

X Tools and
Resources

Sign up at:

http://familiesusa.org/initiatives/
enrollment-assister-resource-
center

FamiliesUSA.org

FAMILIESUSAS?

THE VOICE FOR HEALTH CARE CONSUMERS

Only 10 days left in this open enroliment period, and we are in the final stretch! Consumers who enroll
in coverage between now and January 31 will get health coverage effective March 1.

This week's newsletier shares recent resources, upcoming webinars, and a new FAQ section based
on guestions you've sent us.

Also, keep in mind that it's not too late to register for our Health Action 2016 conference in February.
Come network with other assisters and learn new techniques for outreach, debriefing, and examples
that highlight how enroliment work is year-round.

1. Resources

Be sure to share our infographics that highlight health disparities in communities of color and
the importance of getting enrolled.

In the middle of all the primary debates this month, you might find yourself asking, “What can |
do to motivate my community to get involved and vote?" Our recent blog highlights how
enrolling in marketplace coverage is an opportune time to also register people to vote.

Kaiser Family Foundafion released its 14th annual survey today on Medicaid and CHIP
eligibility and enroliment. The report highlights findings on enroliment and renewal processes
in all 50 states.

The National Disability N avigator Resource Collaborative (NDNRC) recently released several
new population-specific fact sheets, including one for assisting consumers with traumatic
brain injury. For the full series of population-specific fact sheets, click here.

Looking for zip code data on this enroliment period? A new ASFPE report shares the number
of Healthcare gov plan selections in each zip code through January 9. Enroll America created
a map view of the plan selection data to compare how geographical areas are performing this
open enrollment period compared to last year's.

2. Upcoming Webinars
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Questions?
Jessica Kendall
Ikendall@familiesusa.orqg

Liz Hagan
ehagan@familiesusa.orqg

Contact us:
assisters@familiesusa.org
(202) 628-3030

Visit the Enroliment Assistance Resource Center:
http://familiesusa.org/navigators-and-assisters-resource-center/enrollment-
information.html

Sign up for the Enroliment Assister Newsletter:

http://fusa.convio.net/site/R?i=GXX2tYWoaJhUPhjrCctNow A'.‘

THE VOICE FOR HEALTH CARE CONSUMERS

1201 New York Avenue, NW, Suite 1100
Washington, DC 20005

main 202-628-3030 / fax 202-347-2417
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Voter Registration and
Engagement for O&E St
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Sophie Hagberg
CHAMPS Outreach & Enrollment Coordinator
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Can nonprofit organlzatlons

Vd

AT CACA EIT ObDPI I

YES! The IRS encourages nonprofit organization
to engage In voter registration and activation
activities with the populations they support.




What are permissible political activities
for nonprofit organizations?

A Conducting voter registration
A Hosting or cesponsoring a candidate forum

A Distributing nonpartisan (neparty affiliated or neutral)
sample ballots, candidate questionnaires, or voter guides

A Continue issue advocacy during an election
A Educate voters on the voting process

A Educating candidates on your issues

A Organizing GeOut-TheVote (GOTV) activities
A Encouraging and reminding people to vote




